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Objective: To help determine why people blog and the motivations behind personal 
blogging. 
 
Sample: Ordinary bloggers primarily in Stanford University plus any other bloggers 
researchers can contact through them. 
 
Primary data: In-depth interviews, audio-tapping in-person and phone interviews from 
April to June 2003. Interviewees' blogs were also read during the time of these primary 
data collection. 
 
Introduction 
 
Blogging Practices 
 
1. Blogs can be found in the following ways: 
 
-Blogs were found through other blogs that were being read, 
 
-Blogs were also recommended by their friends or colleagues, 
 
-Blogs can also be found through the blog URLs posted onto a instant message profile, 
homepage or social-networking sites. 
 
2. Most blog pages reserve space for linking to other blogs. 
 
3. Bloggers post multiple times a day to as infrequent as once a month. 
 
4. Sentiments to blogging 
 
-Bloggers sometimes pour out their feelings or ideas. 
 
-Bloggers can at times struggle to find something to say on their blogs. 
 
-Bloggers may have negative experience, for example his blog-post hurt a friend deeply 
and from then on, stopped blogging, remove that blog and stop advertising his latter 
blog URLs. 
 
-Bloggers can experience what is called "Blog burnout" and stop blogging from time to 
time. 
 
Tremendous diversity in blog content 
 
The article had discovered a tremendous diversity of blog content even in the limited 
sample size and scope. For example, from topics on AIDS, heart diseases, science 
education, and health care policy to the other end of the content-spectrum of personal 
and emotional issues faced by the bloggers themselves. 



 
Social blogging rules 
 
Most bloggers are acutely aware of their readers. Even in confessional style of blogs, 
bloggers calibrates their content sensitively. 
 
Many bloggers have personal code of ethics such as never critisizing friends or 
express political opinions that are controversial (Especially so in Singapore). Some 
bloggers even practice self-censorship on their langauges on the blog so that their blogs 
are suitable for their family audience. 
 
Application: 
In conclusion, although blogging, as with many other social-media tools provides an 
enormous scope of expression but yet within a simple and restricted "social format and 
rules". 
 
Motivation 
 
The researchers in the article found 5 major motivations for blogging. 
 
Caveat: "These motivations are by no means mutually exclusive and might 
come into play simultaneously." (Why We Blog) 
 
1.Blogs to 'document my life' -Recording activities and events. 
 
This is mainly to record, inform and update others of bloggers' activities, events, 
whereabouts, often including photos. 
 
Some example stated in the article, 
"Helping someone to communicate his difficult feelings during his down moments in life." 
"Keeping someone's family and friends abreast of life events" - I used blogging as a 
means to update my family and friends while I was at Shanghai. 
 
Some bloggers even used blogging as a superior alternative to mass email. 
 
Blogging to them seem a more straight-forward way to put across information to their 
readers. In the email, you need to type in email-recipients and the nature of emails 
being slightly more intrusive than blogs because it is less intrusive and no one if "forced" 
to pay attention like in emails. Above all, blogging provides a platform for voluntary 
reading as and when readers are convenient to do so. 
 
2.Blogs as commentary 
 
Blogs became a voice for bloggers to express their opinions. To take note, bloggers are 
sensitive to their blogs being categorized as indulgent chatter of little interest to anyone 
but the blogger. 
 
Bloggers also noted that they need not to email everyone about their opinions and 
blogger became an open platform to express their views. 



 
3.Blog as catharsis -the purging of emotions or relieving of emotional tensions 
 
The motivation behind the blog is for blogs to become both an outlet and stimulus for 
working through personal issues. 
 
A blog also became a relief valve to allow bloggers to obtain closure on their personal 
issues through posting their feelings and thoughts onto their blogs. 
 
4.Blogs as muse  -to comment thoughtfully or medidate upon. 
 
One blogger in the article mentioned that blogs became an experiment lab for him to 
test his ideas by writing them down to an audience. 
 
A potential benefit of using blogs as a muse is that, "scholars generate a tremendous 
amount of material that usually stays private but could actually be a public good if 
released and shared with a general-interest audience." (Why We Blog) 
 
For people who think by writing (opposed to some who think out loud and verbalizing 
ideas) 
 
Blogging provides two main benefits to these people: 
-Having an audience to shape their writing and an archive of potentially reusable posts. 
-Having readers helped keep their writing move along, as bloggers knew their readers 
expecting new posts. 
 
5.Blogs as community forum 
 
Similar to blogs which had been used to express their views, this type of blogging helps 
bloggers to express their views to one another in a community. 
 
Application: 
In a community setting of blogging, there can be a collective of people expressing their 
opinions thereby contributing in building a collective knowledge depository and as well as 
a database of primary data (although it is not as organized as conventional surveys) 
 
Looking back at the point number 2 of my Introduction in this reading log, there is a 
tendency or it had been a socially accepted rule to reserve space for linking to other 
blogs. 
 
In view of this practice, blogs that serve as a community forum can easily map out a 
community of similar interest, theme or revolves around the same issue. 
 
General applications and thoughts 
 
Blogs that were once the most popular "social-media" tool exploited 
 
What the author didn't mention was "Web Ring" I had seen these types of "Rings" many 
years ago, probably in the late 1990s. I remember there is such a thing called Web Rings 



where a collection of websites were collected in a circular structure. When we visit a blog, 
we can press a "Previous" or "Next" to browse through another similar blog. 
 
http://en.wikipedia.org/wiki/Webring 
 
Why should we understand the motivations behind people using blogs or social-media? 
 
In understanding the social motivations behind blogging, we can use these information 
to: 
1. Introduce a similar blogging concept in enterprises. 
2. Launch a digital marketing campaign 
3. Create CEO blogs, company blogs and product-development blogs, etc. 
 
A balance between freedom of speech and social norms 
 
Although, "...bloggers value that they can post and share their thoughts without the 
intensive feedback associated with other forms of communication.", blogging is also no 
longer that open and unruly anymore. When we bring in the social rules of our natural 
lives to the blogosphere, there are similar rules to observe. 
 
Blogs as a community forum can increase a blog's ranking in an organic search 
 
Links can be very specific in this case because these community blogs or highly themed-
based blogs would only link themselves or provides links to other relevant blogs. 
 
This can also be applied to the week's reading on Dogear social bookmarking idea. 
 
In this case there can be a "cloud" of bookmarks revolving around a centralized theme of 
say, "Green technology" or "Education" or "Food" ,etc and these blogs had already 
mapped a host of other "food" blogs thereby mapping an entire known community. 
 
This can enlarge the community as more people include these links. 
 
In terms of search engine results, these blogs gets a higher rank in each organic 
search because there are more links to it. 
 
Personal experiences with blogging as 'document my life': 
Since social-media sites such as Friendster and Facebook were banned in China, 
blogging became my only tool to update my family and friend while I was away in 
Shanghai for 3 weeks. 
 
Personal experiences with blogging as a community forum: 
I took a module in Economics Sociology (SC2209) and 20% of our grades come from 
blogging itself. I really like this idea as part of the course requirement. 
 
I get to read people's comments on the topic of the week and also on comments on my 
reply. It was exciting to check on the blog every now and then appreciating my on 
efforts in contributing to this collective way of discussion and knowledge accumulation. 


